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1 Referto Fig. 1.1 (Insert), an advertisement for Solo Travellers packages.

(@) (i) Define the term ‘single traveller’.

..................................................................................................................................... [1]

(ii) Other than single travellers, state three types of travel and tourism customers.
T ettt e e e oo t——eeeeea—eeeeeeaeeeeaeteeeeeea——eeeeai—eeeeaatteeeeaareeeeeanreeaeans
2 e et e e —eeee e e a——eeeeah——eeeaas——teeea—teeeeaa—eteeeanteeeeaanaeeeeaanteeeeeaanreeeeeanaeeeeannnnes
K TSR
[3]

(b) Explain three ways Solo Travellers meet the needs of single travellers.

et ettt e et eeeeeeeeeeteeeeeaateeeeeeseeeeeaaseeeeeeateeeeeaaseeeeeaahteeeeaateeeeeaasreteeeannaeeeeeanaeeeeaarneeeaas
2 e —— e e e e e—eeeeeet——eeeeeteteeeae—tteeeaaateeeeaataeeeeaa—aeeeeaatteaeeaabaeeeeaaraeaeaas
B et ettt eeeeeeeeeeeeeeeseeeeeaesseeeeeaseeeeeeestteeeeaastteeeaasteeeeansteeeeaastteeeaanaeeeeaaannteeeaanreeeeaanreeeeeannns
[6]
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(c) Explain two benefits to customers of Solo Travellers including links to attractions on their
website.
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(d) Evaluate the disadvantages to customers of travel and tourism providers selling their products
online.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about walking holidays in Scotland, UK.

(@) (i) Define the term ‘seasonality’.

..................................................................................................................................... [1]

(ii) Identify three ways walking holidays have been encouraged in Scotland.
L e e e e e e———eeeeeeeeeea——eeeeeeeeeeaaeae—eeeeeeeeaaaeaa——eeeeaeeaaaan—a—aeaaaeeeeaaanrraeees
2 et e e eeeeeeeeeeeeeeee—eeeeeeeeeaaaa———eteeeeeeaaaatteeteeeeeeeaaannnataeeaeeaaaannrreaaaaaaas
S SSTRRE
[3]

(b) Explain three ways a brand image is used to market specialist tourism.

ettt ettt eeeeeeeeeeeeeeaeeeeeeeeeeeeeaaateeeeeeeeeeaaaanneeeteeeeeeeaaananteeeeaeeeeaaannreetaeeeeeaaaannnnneeaaenn
2 e e a——eeeeeeeeeeeeae—e—eeeeeeeeaeesse—eeeeeeeaaaeaateeeeaeeeeeaanaataeeaaeeeeeaaaarrreeeaaaeaaaas
3 et et ettt eeeeeeeeeeeeeaeeeeeeeeeeeeeaaaesseeeeeeeeeeeaaaannteeeeeeeeeeaaaneateteeeeeeeaaananteeeaeeeeeeaannrneeeeeeeeaaans
[6]
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(c) Explain the suitability of the following pricing policies for specialist tour operators:

Prestige PriCiNG ..o
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(d) Evaluate the benefits of using magazines as a method of promotion for specialist tourism.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), an advertisement for a multi-centred holiday.

(@) (i) Identify two features of Dubai that make it a suitable destination for tourists.

1 ST RRRR
TSR RTRR
[2]

(ii) Identify two features of Mauritius that make it a suitable destination for tourists.
1L PSRRI
2 ettt ea et e eatee oA teeeeReee oA EeeeeReeeeaneee e Reeeeaneeeenee e e neeeaanneeaneeas
(2]

(b) Explain three reasons for the appeal of multi-centre holidays.

LSO
2 ettt eeeeaeeeeeatee et eee et eeeeteee e teee e teeeateeeateeeanneeeanteeeaneeeaaneeeeanteeaaneeeas
PSPPSR URROTRRPR
[6]
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(c) Explain two benefits to tour operators of using discount pricing.
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(d) Discuss the benefits to customers of using online review sites when booking a holiday.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), information about tourism development in Vietnam.

(a) State four features of Vietham that would appeal to adventure tourists.

(b) Tourism in Vietnam is at the growth stage of the product life cycle.

Explain three features of this stage.
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(c) Explain two ways tourism providers in Vietham can use the information in Fig. 4.1 to plan
their marketing campaigns.
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(d) Evaluate the benefits to destinations, such as Vietnam, of rebranding.

[Total: 25]
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